
Hello
My name is Lav
I wanted to be a rock star but couldn't play any musical instruments or sing. 

So, I decided to write about the rock stars instead. Lucky for me, I can play 

with words and eloquently rearrange my tone of voice as a journalist, 

author, copywriter and strategist.

This is my journalism, authorship, copywriting & strategy highlight reel.



JOURNALISM
Involved in researching, writing, editing, interviewing, 
proofreading, publishing in print copy and digital copy.



Heat magazine was all about 
celebrities & sensationalism. 

There was also a lot of 
importance placed on trends and 
what’s happening in pop culture.

Overall, I had 4-5 cover stories in 
my 10 months at the tabloid 

magazine.



TVPlus Magazine was all 
about television. We spoke to 
actors, TV personalities, got 
the scoop on what’s coming 

up in your fav series or 
soapies PLUS we got to 

experience what’s happening 
behind-the-scenes.

TVPlus Magazine was 
printed both in English and 

Afrikaans, so we had to 
know both languages even 
though we had translators 
and transcribers on hand.



AUTHOR
Involved in creating, writing, co-editing, layout, 

proofreading, publishing in print copy and digital copy.



In 2018, I independently printed and 

published a children's book titled Don't Fear 

The Dark Vol. 1. The book illustrates the birth 

of heavy metal music from the Black Sabbath 

era until present in a chibi animation style 

with a Dr. Seuss-esque lyrical format.

The book went on to sell just over 600 copies 

locally and globally.



SOCIAL MEDIA MANAGER
Involved in paid and organic media, community management, wordpress 

publishing, monthly media reporting and creating content calendars.



As you can tell, a lot of the 
content for BrightRock 
centred around rugby. 

As the official sponsor of 
the WP team, it was 

important to drive 
awareness to the brand.

BrightRock sent me to 
Vega School for an upskill 

course in social media 
management where I 
passed with 78% in 

2018/19. 



COPYWRITING



CAMPAIGNS
Involved in brainstorming, concept creation, scripting, storyboarding, 

social media copy, website copy, print copy and award entry copy



THE
SOUND 

OF
 HIGHBALL 

World Music Day Concept



SOUND OF 
HIGHBALL

Our Johnnie Walker Highball is incredibly visceral; evoking excitement, 
intrigue, curiosity and thirst.

To celebrate the visceral, Johnnie Walker is blending a collection of 
‘beats’ to highlight the sound of creating a Highball and releasing it on 
World Music Day.

From the clink of ice cubes, swirl of Johnnie Walker and drop of a 
lemon wedge -  the established iconic brand isn’t just creating a unique 
Johnnie Walker Highball jingle but it’s own sound ID for whisky.

Producing these beats adds to the brand’s character as well as educating 
our audience around the Highball occasion.

Why World Music Day?
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Have you heard the sound of a Highball?

From the clink of ice cubes, swirl of the Johnnie Walker and drop of the 
lemon wedge - we want you to experience the visceral beat of a Highball.

Let’s break it down into 11 beats:

1. Knock of the Highball glass on the counter.
2. Clink of ice cubes in the Highball glass all the way to the brim.
3. Twist of the Johnnie Walker bottle cap. 
4. Splash of the Johnnie Walker. 
5. Fizz of the white lemonade being poured as a top up.
6. Swish as the liquid is given a stir.
7. Crackle of the ice in the Highball glass.
8. Slice of the lemon on the cutting board.
9. Drop of the lemon wedge in the Highball glass.

10. Swirl of ice cubes and liquid in the glass as the Highball is being picked up.
11. Ting of the Highball glass as it is being lifted for a cheers.

We purposefully blend together the beats that have caught our eye [and ear] 
along the Highball journey.

We’re taking the beats up to 11!
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PROMPTING A 
VISCERAL BEAT

Soundscape
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CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1aeAxtAezacIanKg6EB7TB0pjDwCQ_Ii6/preview


ConfidentialPlease note: All images are used for illustration purposes and internal reference only



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1ScoN5WzYqBaQGQodxcFnfJZKYb3vgBKF/preview








© Freshive 2024Disrupt & Innovate 

Benny 
Moz



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1oaCuH8QBJ_NFimKU1vZHRVE8SPNHc5x4/preview


CLICK TO PLAY VIDEO

https://docs.google.com/file/d/12Qp1_XgqaMfCywKQ4uxA3A8fM0bbyvbx/preview


SOCIAL MEDIA COPY
Involved in brainstorming, concept creation and social 

media copy



SOCIAL MEDIA SCHEDULE



Date Platform Copy Creative

June

Post Copy:   
Your shopping list for winter:
✅A jacket for outside
✅A Durex for … inside 😜

Shop Durex Extra Safe for the colder 
temperatures. 

Post 2 | Product & Lifestyle

June Content Schedule 2022

Creative copy - Static

Less brrr
More Mmmhhh

(Product:)
Durex Extra Safe





Social Media 
Schedule



Post copy:
It’s International Women’s Day today! 💃
To celebrate, we want to champion female pleasure. 

Browse our wide selection of products for you or for 
them: Link in bio

Your shopping & shipping is completely discreet. 🤫
.
.
IG: #luvland #adulttoys #pleasure #adultfun 
#adultplaytime #lingerie #couples #bdsm #fetish 
#lubricants #bondage #summer #holidays 
#InternationalWomensDay #Vibrators #Women 
 
 

International 
Women’s Day Post

Channel:                  
Objectives:  Engagement

Post 1: 8 March

Creative copy:

Clitorally mind-blowing





SCOTCH & SODA 

Social Media Schedule



Date Platform Copy Creative

x
January

The pattern of your soon-to-be summer fave 
takes its cues from French scuba diver 
Simone Melchior’s underwater explorations. 
#ScotchandSoda #ScotchSodaSA 
#ScotchSodaPrints

The pattern of your soon-to-be summer fave 
takes its cues from French scuba diver Simone 
Melchior’s underwater explorations. 
#ScotchandSoda #ScotchSodaSA 
#ScotchSodaPrints
.
.
.
#ScotchSodaPrints #collection #collections 
#fashion #style #womenswear #womenstyle 
#print #underwater #sea #fashioninspo 

Product website link: https://scotch-soda.co.za/product/printed-voluminous-tiered-skirt/ 

Post 5

January Content Schedule 2022

https://www.instagram.com/explore/tags/collection/
https://www.instagram.com/explore/tags/collections/
https://www.instagram.com/explore/tags/fashion/
https://www.instagram.com/explore/tags/fashion/
https://www.instagram.com/explore/tags/style/
https://www.instagram.com/explore/tags/fashioninspo/
https://scotch-soda.co.za/product/printed-voluminous-tiered-skirt/


GRID
~
Overall

https://docs.google.com/file/d/1A9v7si59VfK5Ljs6b9ysvuY44z8NaueJ/preview
https://docs.google.com/file/d/13RX9lmFliMBKiRbbkfPM_iomURXRMWPi/preview


Social Media 
Schedule

Denham



Post copy:
Crisp tailored blues, fully embodying the art of denim. 👖 

#denhamSA #japantour #denimgoods 
.
.
.
#denham #thetruthisinthedetails #japantour #menswear #denim 
#denimgoods #summerdenim #mensstyle #selvedge #bluejeans 
#bluejeans #indigo #freemove

Campaign Post
Channel:                  
Objectives:  Reach

Post 8: 14 October



Social 
Grid 



NEWSLETTER COPY
Involved in brainstorming, concept creation and copy



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/11n-jkWpKrfx4yqmeidceBL5xmuvgVKZU/preview


CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1Xr6u9elhdARU8vwwGHz37wboz3jsKaM_/preview


CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1i-430-0NFC8_SB4VheDuMaZFRR1Vcb3K/preview


STRATEGY
Involved in brainstorming, research, tagline creations, campaign creation, 
content pillars, manifestos, strategy elements, rollout copy and presenting



FY25 STRATEGY
CHÂTEAU GÂTEAUX

CHÂTEAU GÂTEAUX FY25 STRATEGY

NOVEMBER 2024



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1oOwBOIa95itNz2rn1XRTVljxfFveQ2b8/preview


F25 Digital
Peaceful Sleep

We Create 
Experiences

F25 Digital



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1XLDxrG8pS_8DSHoYp80Im5UmNpXkUsYr/preview


PROJECT
MALARIA

Q2 DOOM + Peaceful Sleep 

NOVEMBER 2024 NOVEMBER 2024



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1rlaXBmPO-NXVuEO6OMpkn2uo8Un1R6EY/preview


ADHOC COPY
Website copy, print copy, brand CI, radio scripting, internal 

videos for stakeholders, press releases and more



CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1a0kB9SjFa5tGUOrwkQVfIC-cY2s6CRzh/preview


JW SWC F25NOVEMBER 2024 CREATIVE PITCH PROPOSAL

This is your time.

Bold steps, big moves, life poured out in every glass.
From the first sip to that last lingering taste, each 
moment builds on the one before.
Every toast, every action—we keep walking.

Rolling in strong, spirits high, squad tight.
This is our flavour, our stride.

Bring out the bottle, turn up the vibe—
Show them how it’s done.

Every raised glass, a celebration ignited.
Every moment, a story in the making.
We’re walking bold, living loud.

The moment’s here—step right in.

MANIFESTO

CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1fx5li1RHmFaXx9t4nQi4vyHsT6deVY-Y/preview


CLICK TO PLAY VIDEO

https://docs.google.com/file/d/1e_xI3qCkjt8ul4MHWHIVOa2R6dRQ3MwA/preview


CLICK TO PLAY VIDEO

http://www.youtube.com/watch?v=dkyEI1zEH-M


THANK YOU


